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I’m Matthew.



How do students feel when they enter your 
workspace or office?
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What Is 

This Presentation Really About 

and Why am I Doing It?



Advising is one of the few 
mandatory stops on a 

student’s journey on their 
path to their goals. 

We should not take for 
granted those interactions 
and the environment they 
create when meeting with 

students.



What is Branding?



It’s not…

A Logo or a Slogan.
A Website.

Print Materials.
Advertising.

Most all, it’s not…

Something 
Other People Do.
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Branding 
Is Not Marketing.

Marketing 
is Not Sales.

Advising 
is Not a Sales.

But it ALL 
works together.



Branding Really Is: 
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Personality
Confidence

Passion
Belonging
Knowledge
Philosophy

Consistency
Positioning

Differentiation
A Promise

A Unique Set of  Values
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It is the TOTAL         .

EXPERIENCE      . 

a student   .has .
with you



Strong Brands Can… 

Guarantee Quality
Evoke (Hopefully Positive) 

Emotion
Generate Loyalty
Establish a Feeling of Belonging
Develop Trust
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Some Ideas & Points



Be Authentic in Your Space
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Walk into your space and ask yourself:
• “Is this me?”

• ”Is this welcoming?”
• “Would I trust this person to help 
me if I walked in for the first time?”

Authenticity is Obvious and 
Can Create or Destroy Trust.



Share A Bit of Your Story
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Share a bit of your own story.

It may lead to a student to 
share things that might make 
a difference in their success.



Make it Comfortable
15

Another day at the office for you 
might mean anxiety for them.

Advising can include life-changing 
decisions. It needs to be comfortable.



Make it Even More Comfortable
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Remind students you’re human – display a photo 
or two of your family, pets or travels, or something 

that interests you.

Get rid of the stacks of paper and eliminate 
clutter.

Have a plant – it really does help folks feel better.

Bring in a couch or small working table – don’t sit 
behind a desk. Talk with the student, not at them.



Walls and Artwork
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Feng Shui Expert Pat Heydlauff recommends a 
soft earth tone color that is “conducive to 
building good relationships.”

Artwork can establish a good balance of 
professional and comfortable. BUT be mindful…

Some physical attributes of a college campus are 
not always welcoming to marginalized groups.



Really?
(Ask Marketing for a New Coffee Mug)
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What are some ways you have OR believe 
will create a welcoming environment?
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Questions?
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